Whg Choosc Custom Fhotographﬂ? and Whg Docs It Cost More?

]t is inevitable that at some Point clients will question the Price of Prints. "Whg do you
c]’xargc $%5 foran 8x10 when | can go to Walmart and getit Printed for $4.99."

Here is a grea’c article that exPlains why Photograpl‘:ers have to charge more than your
meighborhood drugstore.

Why Does Custom Fhotographg Cost More?

Di ital technology is brilliant. TI"]C digital revolution has brought some amazin
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ﬂexibi]ity and amazing amounts of control for the Photographer, the hobbgist, the
ProFessional, and the amateur. \/\/ith ﬂcxibilit}j comes a Pricc, thougH Camera
equiPment is still consi&erablﬁ more exPensive when you factorin its’ ]hcespan, the
need for additional resources for Processiﬂg those images, the time it takes to geta

usable imagc and the effort that goes into all of this.

[~ ven though you pay $4.99 fora Print at your local drugstore and Paying forfilmis a
tlﬂing of the past (although you still pay for mcmorg) you may be wonc{ering Whg you
may pay quachs of $40 for a custom Photographg Prin’c. The answer is multi-faceted
and has a lot to do with the time, equipment costs, artistic vision and rePutation of the

Photographcr, the cxpertisc, and the usual costs of running a icgitimatc business.

Time of the Custom Fhotographer

APProaching it from a time standPoint, let's imagine that you have hired a
Photographcr whose work you love and that will be travc!ing an hourto your on-

location session.



T ime Brcakclowrs:

® session prep time (30min- 1 hr) includes equipment and back up equiPment
checks

e one hour travel time to session

® [5-30 minutes prep time at client's home

° -3 hours with client Photographing

e one hour travel time from session

® 35045 minutes uPloading time from digital cards to camera

®  30-45 minutes time spent backing up images

e 2-10hours editing time to present you with a ga”crg of edited images

e 1 hour prep time getting reac!\lj for ordering

o 2.% hours time with client orclering images

e 1 hour sor‘cing througlﬂ and checking order

e 30 minutes - 1 hour prep time for deliverg

® 30 minutes- Ihourgetting order shiPPed

* any additional Phonc time or time needed for an add-on ordcr, slﬂipment issues,

qualitg issues

As you can see, average client time for a session ranges gromjus’c under 1% hours to
over 20 hours depending on the Photographer‘s level of service. This is time

dedicated on]g to your session. When the Photographcr chargcs $150-$300 for the
Pho’co shoot, you are notjust Paging forthe 2 hours of session time. You are Paging

the Photographer for the many hours sPent to comP]ete your session.
Cos’c of the Custom Fhoto rapher:
grap

Kegarding equipment costs, a good qua!itg ProFessiona] camera with a selection of
goocl oPtical qualitg lenses, digital storage mediums, and computer set-up can run from
$10,000-$3%0,000. | ven though you can Purchase a rea”g good quaiity digital SLK
forabout $21 0, there are still other costs related to Photographg. Agood lens for



Portrait Photographg can run from $900-$2500. A dePen&able computer system with

software loaded for business and creative usage can run from $2500-$8000.

Then come lab costs for specialty products. Agood P!’xotographer knows the lab is
intcgral to their success. Fhotography labs dedicated to the Promcessional
Photographer often cost more and offer a range of Produc’cs that allows the custom
Photograplwer to continua”g offer new, innovative Proclucts for you, the éisceming

client.

T here is much more: including costs of running a business, taxes, studio
renta]/mortgage if the Photographer has a studio, vehicular costs, costs of
aclvertising/ mariceting) cost of samP]e Pieces that the Photographer will likelg bring to

your session, etc.

O]Ctentimes, the client will mention to their Photographer that X studio in the
ma”/dcpartmcnt store only clﬂargcs $25 foran 8x10 or t]*xcg may mention other things
related to discount Photograpl'lg chains. T he fact is those discount chains make their
money on volume, not on customized one-on-one service. |n February 2007, a rather
well-known discount dcpar’cmcnt store closed down 500 of their Portrait studios
across the nation. | he reason is simple: You cannot make money on 99 cent
"Proxcessional“ Prints ixcgou do not sell enough of them. ln’ceres’cing]g enouglﬁ, those
same studios that offer cheap Packages, often charge much more for their "ala carte®
Prices (as high as $40-$50 for an 8x10). Tl’lc whole reason the big depar’cment stores
began oﬂzering Portrait studios in the first Place was to get you, the consumer, in
through their door so that you could sPeﬂd more money with them in other
clcpartmcnts.

Going to a chain studio, you don't have the benefit of one-on-one attention for 2
hours at your home where your child is allowed to cxp]orc, P139 and be comfortable in
their home environment. Nor do you get the cxpcrience that many custom
Photographers are known for, or the lovelg captures of natural cxPressions. You
simplg geta bare bones, ”539 cheese® cxpcricmcc. chp this in mind when sclecting a
Photographer.



RcPutation/E_xPertisc of the Fhotographcr

Bcing in demand, bcing well know for c]ualitg work, having a good rCPutation often
costs time on the photograplncr‘s part. T heir exper’cise comes at a cost, their time
learning their craft and leaming the intricacies of lighting and the commitment put forth
on their end to create a persona about their business that oozes ProFessiona]ism‘ A
great number of Photographers go avery long way from the time that theg purchase
their first good camera to making money at the business of Photography. Mang
Photographers, when first starting out, rush in thinking that the business will be easilg
Proﬁ’cablc in no time. How expcnsivc could it be to get a camera and use it to create
their dream? They often neglect to factorin the cost of business, the cost of

equipment, sof‘cware, bacl@ups, etc.

Being of sound repu’cation, a good Propessional Pl‘xotographer knows that t%cg must
alwags reinvest in their business to create the rePutation of being top notch. To
create goocl worl(, goocl, reliable cquipmcnt and good back up equipmcnt is a
neccssity. Tlne Photograpl'xer who desires to be known as bct’cer/bcs’c/unpara”elccl
rePu’cation~wise knows that the most imPor‘cant thing theg can do for their business is
rcliabilitg and dcpcnc{abilitg. T his is how rePutations get built. GGood work is often a
wonderful side~Procluct of bui]ding that gooc} reputation.

] hope this article sheds some light on WHY a custom Photographer is a better
choice for 3ourmcami13’s memories. | he Pl’lotograpIﬁs that are Produced as a result of
the Progessionalism and dedication that your Photographer has will be cherished for
more than a lifetime and great tl‘:ought and consideration should be Placecl into Hiring

who is right for 9ourxcami!3’s most Prccious investment.

thanks to www‘ProFessiona]chidlphotographer‘com for this invaluable information.



